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Snowboardmag.com is a vital connection between the snowboarding 
industry and the snowboard community worldwide. Over the past few 
years, our community at snowboardmag.com has exploded. Numbers, 
participation and engagement are all growing faster than any other 
media in the industry, and today we reach almost one million riders 
each month through our online & social channels, and the audience is 
continuing to grow rapidly.

PAGE VIEWS
-Annual: 3.1 Million
-Winter Monthly: 505,000

SESSION METRICS
-Average Time on Site: 2:00
-Average Pages Per Visit: 2.0

VISITORS
-Annual Visitors: 1.75 million
-Unique Annual Visitors: 1.1 million
-Monthly Visitors: 305,000
-Unique Monthly Visitors: 250,000

GROWTH (2013 to 2014)

Unique Users: 40%
Visitors: 50%
Pageviews: 15%
Mobile: 215%
Tablet: 125%

Display Advertising 1. 1200 x 2000 BACKGROUND SKIN
This run of site display unit (ROS) has the most  
visibility and best performance metrics of any unit 
we offer. This asset is ideal for a campaign strategy 
that includes brand awareness and retail conversion 
goals.

4. 728 x 90 DISPLAY UNIT
This “Leaderboard” display is the most 
standardized and effective online advertising unit. 
The dimensions are perfect for brand messaging 
and/or retail offers that aim to drive sales.

5. 300 x 100 DISPLAY UNIT
Our “Small button” display units are among our 
most affordable, and enable advertisers to focus 
on a pure impression strategy. Additionally, this 
display unit is one of three ad assets visible across 
all devices.

6. 640 x 90 VIDEO DISPLAY UNIT
This Video Display Unit takes center stage beneath 
our video player. This unit is an ideal way to 
promote your message in the highest traffic area of 
our site - the video section.

7. 320 x 50 MOBILE ONLY 
Looking to target our users 
on their mobile devices? 
This is your solution. This 
“Mobile Only” ad unit is 
visible exclusively on tablets 
and mobile phones. What 
it lacks in size, this ad unit 
makes up in performance.

2. 300 x 600 DISPLAY UNIT 
Also called a “Half Page” unit, this display 
unit is extremely visible and clickable and can be 
used for brand awareness and retail conversion. 
Additionally, this display unit is one of three ad 
assets visible across all devices (desktop, tablet & 
mobile).

3. 300 x 250 DISPLAY UNIT
The 300 x 250, or “Medium Rectangle,” is our most 
popular ad asset, and for good reason. It is ideal 
for quick hitting video creative. Additionally, this 
display unit is one of three ad assets visible across 
all devices (desktop, tablet & mobile).


